10. Entertainment and Sporting Lvents

Data to show the percentage of residents from each political jurisdiction who attend the events.
The higher the percentage of residents from throughout the proposed community, the stronger
the evidence of interaction. For sporting events, as well as some entertainment events, data on
season ticket holders and memberships may be available. As with overall attendance figures, the
higher the percentage of residents from throughout the proposed community, the stronger the
evidence of interaction.

Most Persuasive | Statistical data exist to support that the venue attracts residents from
throughout the proposed community.

| Statistical evidence is not available, but other qualitative information
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| documents the importance the venue has for the proposed community.

The applicant lists local venues without discussing where users originate
from or otherwise documenting the relevance for the residents of the
entire area.

Not Persuasive

11. Local Television and Radio Stations

A television or radio station broadcasting in an area can be an indication of common interests.
Data on viewership or listenership in the proposed community can support the existence of a
community.

Most Persuasive | Statistical evidence indicates a significant portion of residents from
throughout the proposed community view or listen to the local television
and radio stations. The media has local stories focusing on the proposed
community and has a marketing target area consistent with the proposed
community boundaries.

| The television and radio stations provide news and sports coverage
| specifically catering to the proposed community.

Not Persuasive The area lacks television or radio stations serving the proposed
community.

12. Shoppin

The narrative must identify the location of the major shopping centers and malls and include the
percentage of shoppers coming from each part of the community. The larger the percentage of
shoppers from throughout the community, the stronger the case for interaction. While of lesser
value than the shopping data, identification of the shopping center’s target area can be
persuasive.

Most Persuasive | The application provides statistics from a reliable third party source that
demonstrates the major shopping facility cited in the application is the
major shopping facility for the residents of the entire area.




